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"This is an excellent opportunity for me 1o gain
hands on experience in applications of chemistry.
I really enjoy my wiork as aproduction supenisorn
and a quality control specialist, | feel fortunate to
be able 1o develop a household water
treatmentzolution that enables people to have

sale drinking water.”

Rajesh Kushwaha
TARAlife Micro-franchisor
since April 2016

Bhadohi district,UP

1 am very happy selling Agqua+, | make people
aware of the benefits wherever | go, | sell it 1o
fellow passengers on the bus 100. Along with
being a TARAlIfe microfranchisee, | am an Aqua+
consumer 100, | even send the bottles fo my
maternal family in Mumbai. Being part of the
indtiative has given me a sense of confidence and

a strong positioning in my community,”

Rupa Devi 558
Agua+ consumer
since July 2016
Bhadohi district,UP

Akash Richhariya
Production Supervisor
and Quality Control
| Specialist,
x| TARAlife since 2014

I have alwaysz wanted to work for the society.
Beginnming 2016, 1was introduced 10 Agqua+ dunng mmy
association with TARA as the regional manager of
the TARA Akshar Literacy Program. | feel the product
has great potential and caters to the safe drinking
water demands of the people. With a network of 20
micrafranchizees, and support from TARA in terms
of social marketing, | have been able 10 sell a 1wotal of
13,000 bottles ull date”

-

Rekha Maurya
TARAlife Micro-franchisee
since May 2016

Bhadohi district UP

“mince the ime | have started wsing Aqua+, | dont
even know what bloating is. Earlier, | used 1o have a
headache starting right in the moming after | woke
up. Now | don't have any such problems. All thanks to
Rajesh ji for introducing this product in owr lives”




THE INITIATIVE

The Human Right to Water and Sanitation (HRWS)
entitles everyone o sufhicient, sate, accessible,
culturally acceptable and affordable water and
sanitation services for personal and domestic uses
theat are delivered in a panicipatony, accountable and
nonediscriminatory  manner.  Ensuring  universal
access o sate and atfordable drinkirg water for all
by 2030 requires we  iowest  in adequate
infrastructure, provide sanifation facilities and
encourage hygiene al every level and international
conperation is needed 10 encourage water efficiency
ared support tréeatment echneloegies in developing
countries

india has more people in rural areas=63.4
millien-Inang without access to clean water than
any alher country, according 19 a new report by
Water Awd, a global advocacy qroup on water and
sanitation,

-

OUR APPROACH

To enadle last mile access to sale drinking water, we work lowards building & strong distibution nelwork
complemented with good social marketing capabilify. The business model is based on the idea of working with
organisations 1hat hawe a stong grass ool connedl - MGOs, commercial distributers and local social
bassinesses o ensure door 1o docr delivery of Agqua+, We wark ina business-fo-business realm with the channel
partner/imicrofranchisor, building an end-to-end chain till last mile delivery. We are currently working towards
addirg mewe produets o our exisling portiolio, thereby aiming 10 generate a siable revenue stream for the
channa partresfmicrafranchisor and further being dovmn cosls a1 the consumers” end, To supgort the nelwork,
our approach for demand creation and management has been o use behavior change as a ool Social
marketing therefore, has been the focus and key component of all activities done by us ensuring last mile

chelivery, especially in the basic need Tulliliment space
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ABOUT AQUA+

20 ml bottle, priced at Rs.42
What is Aqua+? Paoint of use water purification solution e Aqua+ (sodium

hypochlofite solution) that is affordable and reliable

Who iz the Rural consumers with average monthly income on INR
productfor? 32003500

Metwork of channel partners and micro franchisees,

ﬁzm supported through social marketing efforts to ensure
demand creation
= Easy 1o use, reliable and low cost solution with no side
effects
m = National Test house certified product meets the require-
ments of 15: 10500:2012 for drinking water,
= NABL accredited production facility

HOW T0 USEIT?

é, <~
ADD v CAP IN 20 LITRES OF WATER OR 2
DROPS
ADD
w; WAIT FOR30 MINS
WAIT |

é NOW WATER IS SAFE T0 DRINK

ORINK

OUR VISION

TARA iz creating a path towards achieving the Sustainable Development Goal &, i.e. 1o ensure the
availability and sustainable management of water and sanitation for all by 2030, by leveraging the
capacities of communities across the Supply chan.

With the project fund, TARA is developing & supply chain that has inducted local people as
micrafranchisors and franchisees as a resource who then become influencers in the community and ara
able 1o create profitable small and micro enterprises for themselves, This ensures that the supply chain
setup is financially sustainable, even when the project support is over, creating access to safe drinking
water through consistent provision of Aqua+,

Micro franchisees
selling Aqua+ at a
Community Ewvent in
Bhadohi,

Uttar Pradesh

Our Team conducting
social marketing
activities for Aqua + in
Mirzapur,

Uttar Pradesh.

ABOUT TECHNOLOGY AND ACTION FOR
RURAL ADVANCEMENT (TARA)

Technology and Action for Rural Advancement (TARA) is a "social enterprise’, part of the Development
Alternatives (DA) Group, set up in 1985 at Mew Delhi. 115 vision is the creation of sustainable ivelihoods on
a large scale, in pursuit of which, TARA develops and promotes “scalable solutions for people and the
planet™. As an ‘incubation engine, TARA's organizational objectives have been defined around impact in
the areas of Employability, Entrepreneurship, Clean Technology, Basic Needs, Malural Resource Manage-
ment and Institutional Strengthening.

ABOUT TARALIFE SUSTAINABILITY
SOLUTIONS

TARAlife Sustainability Solutions, an 150 9007:2008 certified company is a social business being incubat-
ed by TARA. The company aims to provide basic need products and services such as water purification
solutions, soil and water testing kits, biomass pellets and solar home lighting selutions, to the under-
served communities.

ABOUTANTENNATECHNOLOGIES

Antenna Technologies is a Swiss foundation committed to athe scientific research of technological,
health and economic solutions in partnership with universities, non-profit organizations and private
companies to meet the basic needs of marginalized populations in developing countries.
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